
Social media is a fast-paced and ever-changing medium that Weidert Group recognizes as a key factor 
to business growth and success. We are passionate about maintaining our relationships and forming 
new ones through the constant networking that social media allows. Weidert Group encourages, and 
sometimes requires, its employees to have a presence on social media sites to take advantage of these 
business growth opportunities. We also realize the sometimes-serious implications of being irrespon-
sible on these sites and have developed our social media policy for all employees to adhere to.

Expectations of Non-Client Facing Employees
 

Even if you are not speaking on behalf of the company or one of Weidert Group’s       
clients, we encourage you to have conversations about our company and clients on 
your own social media profiles. These guidelines will help you with what is and is not 
appropriate to say when mentioning affiliates of the Weidert Group.

Know that you are responsible for your own actions when engaging and posting con-
tent on social media sites. Anything that you post could be potentially damaging to 
Weidert Group or our clients’ images and will ultimately be your responsibility. Be mind-
ful of this fact and engage with others using common sense and sound judgment.  

Adhere to the Code of Business Conduct (change name of this document?) in every 
public setting. Any additional company policies are also applicable to personal and 
business online activities.

Keep a watch for compliments and criticisms related to our company or our clients. If 
you come across something that you feel is important or needs a response from the 
company, email the public relations manager. 

Remember to never disclose private or confidential information of the company and 
know that taking public positions online that do not reflect the values and opinions of 
the company may cause conflict. 
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Expectations of client-facing employees

Unlike traditional media, social media offers Weidert 
Group a unique way to engage with our various stake-
holders. We can manage our image in ways that were 
never possible before and it is important that we have 
an understanding of what is and is not acceptable as a 
spokesperson for our company or a client. [More text 
to fit space]

Complete the Weidert Group Social Media Orientation Class before speaking about the 
company on any social media sites.

Have an online presence on multiple social networking sites such as Facebook,      
Twitter, LinkedIn and Foursquare. Maintain your image on these sites and be sure to 
post relevant and appropriate information. Network with other professionals in our area 
via these web sites to promote the growth of our business.

Be transparent when posting content about Weidert’s clients. If you are posting infor-
mation that promotes a client’s product or service, it is imperative that you disclose 
your contact information and the fact that you are being paid to say these things. 

Know that by working at Weidert Group, your business presence and your personal 
presence on social media sites will mix at times. It is important to remember that any-
thing that you post relating to your personal image can be seen by clients and co-
workers. 
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Core values of the company 
in the online social community

Weidert Group is very proud of its image in the media 
and the community. We strive to uphold this image, 
and our core values, and expect our employees to do 
the same when engaging in conversations online. 

Promotion of our company, services and clients on social networking sites. Always be 
sure to network with area professionals if the opportunity presents itself and make sure 
to do so in a way that enhances our image and position in the community. 

Respect of all copyright trademark laws pertaining to online content, including user-
generated content. Make sure that any work that you cite in your online activity is prop-
erly credited to the person who originally created it. 

Full disclosure of who you are, what your position is and what company you work for in 
every social media engagement. Every web site, fan page or social media profile that 
is managed by our company must make that fact known to users. When blogging or 
engaging as a social media influencer, you must also disclose your identity and affilia-
tion with the company or client. 

Protection of our company’s or our clients’ confidential information. If information is 
classified as private or confidential it must never be made public on any form of social 
media unless authorized by the Weidert Group or the public relations manager. 
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